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LAND and FARMS

����Farm and Estate management

����Rent Reviews

����Environmental Stewardship

����Ecological Surveys for Planning

����Carbon Footprinting

“The COMPLETE management of the farm, LAND, 
environment, estate, family, staff and lifestyle 
– skillful MANAGEMENT of the asset in all its forms.”

matthew@c-l-m.co.uk

Matthew Berryman
Complete Land Management

01892 770339

This year is different – bank 
base rate is at its lowest level 
on record, sheep and beef 
prices have increased to truly 
profitable levels, and govern -
ment is trying hard to throw 
a great deal of money at 
agriculture in the form of 
diversification grants and 
environmental steward -
ship payments. Even the 
weather has altered with 
w inter now resembl ing 
seasons of old. Perhaps 
the climate of change is at 
last �rmly swinging in our 
favour!

Perhaps, though, some-
thing different that started 
last year has carried into 
this. In 2008 Jimmy Doher -

2009 – A good year in the 
making, but for whom?

ty’s farming heroes impressed us with 
their use of technology and their entre -
preneurial skills. For many of us, how -
ever, there was nothing new – we already 
knew that East Anglia grows one quarter 
of all the wheat produced in the British 
Isles and that the South West produces far 
more than its share of beef, lamb and milk. 
Nevertheless, we all agreed that this was 
positive publicity of a kind not seen before. 
Now, two more farmer friendly personali -
ties are on our screens virtually every day. 
Jamie Oliver and Hugh Fearnley-Whitting -

And there can be no doubt 
that the industry has ben -
efitted – if these programs 
start to make food shoppers 
think that a Freedom Food 
chicken has had a better life 
and is worth paying for or 
that British bacon is from 
pigs that have been reared 
as humanely as possible 
then this can only be good. 
Perhaps this will persuade 
consumers to pay a litt le 
more once they have real -

ised that kinder production methods come 
at a modest price. 

But there is a problem. This welcome 
attention will be short lived because these 
programs are just a fad – nothing more 
than the latest subject television producers 
have latched on to attract viewers! Perhaps 
this analysis is a bit harsh. After all food 
and cooking programs dominate televi -
sion from 5pm until 9pm and it could be 
argued that these new “farming” programs 
are simply the next logical step – �rst came 
the celebrity chefs to reignite interest in 

home cooking and now these “where the 
food comes from shows” are also presented 
by well known foodies, rather than nerdy 
scientists or hysterical campaigners!

But what will happen after the BBC and 
Channel 4 have moved on to the next big 
thing? Will there have been enough pro -
grams to persuade the population that 
food produced in Britain is better for them, 
better for the animals and worth paying 
for. Perhaps, but that seems unlikely not 
least because this welcome interest hap -
pens to coincide with the onset of general 
economic recession where the average food 
buyer will now be paying more attention to 
prices than they were just 12 months ago. 
So does this mean that the good work done 
by the unlikely farming heroes could come 
to nothing?

That cannot be a l lowed to happen. 
Whether we like it or not other countries 
want to sell their produce here. We are 
rich, we eat more than we should and there 
are 60 million of us in a con�ned area – in 
other words the UK is a prime marketing 
target. If UK farmers are going to com -
pete with cheaper imports from countries 

stall are making waves with 
their respective focus on pigs 
and chickens and they have 
certainly grabbed the public’s 
attention. But what is this really 
all about? Perhaps they have 
a genuine desire to use their 
celebrity status to make a real 
difference to poorly understood 
livestock sectors. Or are these 
just well thought out publicity 
stunts to help sell more books 
and keep restaurants full! Let 
us hope it’s not the latter.

What is de�nitely true is that 
these three individuals have suc -
cessfully brought mainstream 
farming right into the sitting 
rooms of millions in a way that 
no one else has managed before. 

with lower standards then we 
have got to get smarter. Danish 
Bacon, Anchor Butter and New 
Zealand Lamb are examples of 
well known foreign brands and 
the UK farming industry must 
get cleverer and create its own 
which separate British produce 
f rom the compet it ion. And 
there is no point turning to 
government for support - they 
are not concerned about how 
much food is imported. So, as 
usual, it falls to you, the farmer, 
to do the work and get the loy -
alty British produce deserves. 
The alternative is not attrac -
tive unless farming in South 
America, New Zealand or the 
Ukraine beckons!


